GRADUATE COUNCIL: PROPOSAL FOR CHANGE IN EXISTING COURSE/PROGRAM

Originating Unit Department of Strategic Communication

Type of action: |[]| change in course change in program
Type of change requested:
Number Course Title
[1| Description Prerequisite(s) Program
Drop Course [1| Requirements
Drop Program* Other, please specify Credit hours allowed

*4 SACSCOC Drop Program Justification form will need to be completed

Semester and year course/program will take effect: Fall 2024

Course instructional methodology: Internship

course component types: ugradcouncil.tcu.edu/forms/Course Component Types.pdf

Current name:  |nternship

Proposed name:

Appropriate computer abbreviation (30 spaces or less):
Internship
Programs Only

Current program code:
(ex:EDCE-PHD)

STCO-MS

Proposed code (list 2) or

Current CIP code: 09.0900

Does the change require a new or change in CIP code: Yes [[]| No

If yes, what is the proposed new CIP code:

*for reference please visit: nces.ed.gov/ipeds/cipcode/resources.aspx?y=56

Is the program already considered TCU STEM: Yes [[]| No

Does the change include a request to be a TCU STEM program: Yes |[] [ No




Description of change (omit if dropping a course or program):

Change course description and reduce the maximum number of credit hours allowed through this
internship course (from 6 to 3 hours total).

Present Catalog Copy

STCO 68300 Internship

Prerequisites: Strategic Communication graduate student status, or by permission of instructor.
Practical experience in advertising, public relations, or related communication disciplines in a
workplace setting. Students develop and apply theoretical and analytical understanding of strategic
communication concepts to experience in the workplace setting The course requires a minimum of 75
hours worked for each semester hour credit.

Credits
1.00-6.00



Proposed Catalog Copy:

STCO 68300 Internship

Prerequisites: At least 18 hours completed in the STCO M.S. program; overall GPA of 3.0 or higher in
graduate-level courses; permission of the graduate director and the internship professor. Practical
experience in advertising, public relations, or related communication disciplines. Students develop
and apply theoretical and analytical understanding of strategic communication concepts in a
workplace setting. A maximum credit of three hours can apply to the degree. The course requires a
minimum of 75 hours worked for each semester hour credit.

Credits
1.00-3.00



Supporting evidence or justification:

The graduate faculty in the Department of Strategic Communication is concerned that some
master's students who have just started the program are not ready for internships. New students are
not prepared to maximize their own internship experiences or to properly represent TCU.
Therefore, we will require students to wait until they have completed 18 credit hours (one year for
full-time students) before enrolling in an internship.

Similarly, we want to make sure students are performing well academically in their master's courses
before they are allowed to take internship credit hours. Internships can be time consuming, so only
students who are succeeding in their classes should consider adding an internship to their schedule.
Therefore, we plan to require an overall GPA of 3.0 or higher in students' graduate courses.

Some students have tried to use existing jobs for internship credit, and we do not believe this
practice is in the spirt of our internship course. Furthermore, some students work as teaching
assistants in our department, and we want to ensure their internships do not interfere with their TA
work. For these reasons, we wish to require students to seek permission from the graduate director
and the internship professor before enrolling. This extra step will help ensure students' internships fit
with the overall goals of our program and their prior commitments.

Finally, our graduate faculty believes allowing students to earn six credit hours in internships (the
equivalent of two courses) will deprive students of the academic training offered in our other
courses. Therefore, we wish to reduce the maximum allowed credits in the internship from six to
three.

Explain how the change(s) will affect the current outcomes and assessment mechanisms?

We do not expect these changes to affect outcomes or assessment mechanism.

Additional resources required

Faculty: n/a
Space: n/a
Equipment: n/a
Library: n/a
Financial Aid: n/a

Other: n/a



Change in teaching load: n/a

Does this change affect any other units of the University? Yes No|[]
If yes, submit supporting statement signed by chair of affected unit.

If cross-listed, provide evidence of approval by all curriculum committees appropriate to both the originating and

the cross-listed units.
Chair of Originating Unit:

Name: Catherine Coleman

Unit: Department of Strategic Communication

Digitally signed by Coleman, Catherine

Signature: Coleman, Catherine Date: 2024.03.25 21:26:14 -05'00"
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